Western Canada’s First-Ever Virtual Boat Show Concludes Successfully;
Connecting Consumers with Boating Industry During Pandemic
The Vancouver International Boat Show goes virtual for an all new digital
experience for 2021
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Vancouver, BC – The 2021 Virtual Vancouver International Boat Show has successfully concluded its
show run, February 24 – 27. In its 59th year, the show was pushed to get creative as all in person events
remain on hold amid the COVID-19 pandemic. Rather than cancelling all together, the show forged
ahead to present a virtual show – in response to exhibitor feedback, and strong demand for boats and
the boating lifestyle.
The Virtual Vancouver Boat Show attracted 14,103 registrations made up of returning boat show
patrons, new boaters, and first-time show attendees. 10,009 of registered individuals actively attended
the show at least once (71% engagement rating); contributing to total visits of 15,430 times.
Consumers flooded the show eager to shop, experience and interact on the new platform. The newly
developed virtual show seamlessly supported highly innovative and interactive virtual showrooms,
thousands of product listings, video content, as well as live-streaming and chatroom capabilities.
“When COVID-19 hit just after the 2020 Vancouver International Boat Show, I couldn’t have imagined
the concept of a ‘virtual’ boat show. With the great support of the Boat Show team, and a fantastic
platform, we have just completed our first ever, successful Virtual Vancouver International Boat Show!”
said Don Prittie, President of Boating BC Association and Canoe Cove Marina. “The great reach of the
virtual show has introduced recreational boating in BC to a wide variety of new boaters in search of
boating information and great deals. During the show, we were inundated with inquiries from new
customers wanting to call our Marina ‘home’ this summer. We are very happy with our results.”

Vancouver Boat Show organizers are currently reviewing extensive post-show analytics, which will be
shared with exhibitors and industry at a later date. In the interim, some preliminary insights include:
• 68% of attendees have visited the Vancouver Boat Show in the past
• 32% of attendees are new to the Vancouver Boat Show
• 11% of attendees came to the show with the intention of purchasing a boat
• 47% of attendees came to the show with the intention of shopping for accessories & services
• 39% of attendees came to the show with the intention of a boat purchase in the future
• 18% of attendees came to the show to learn about boating
“We are extremely happy with the show’s platform performance and its ability to connect guests in an
all-new manner,” explains Eric Nicholl, Show Manager of the Vancouver Boat Show. “Exhibitors utilized
several ways to communicate directly with consumers during the Virtual Show, including appointments,
online live chats, Zoom meetings, Facetime, 3D technology, and virtual boat tours that offered options
as close as possible to the in-person experience. The thought of sitting idly by as in-person events were
cancelled did not bode well with our team. We’re passionate about the industry and collectively, with
the support of the exhibitors, we set out to execute the first-ever Virtual Show in Boating BC’s history.”
Save the date for the 60th Anniversary of the 2022 Vancouver International Boat Show, February 9-13.
Exhibitor Quotes:
“We were happy with the sales results of the Virtual Vancouver Boat Show. We were eager to
participate in the virtual show as a kick-off to the boating season. This has provided to be a great way to
connect with consumers in a challenging time.” – Steve Cyr, Yamaha Motor Canada
“The Boat Show for many folks is a chance to get out and check out the newest products and services in
the ever-changing marine world. It’s also a great way to kick off the season knowing that spring is just
around the corner. Given the current circumstances with no in person show, the online platform filled
the void well and was a great tool to interact with our client base new and existing.” – Kevin Dimery,
TNA Marine
“We are thrilled with the performance of the platform and its integration with our seminars! Being able
to support all of our dealers from a central, digital location has been a nice perk for us. We very much
look forward to in-person shows again in the future, but this has been a wonderful experience.” –
Brandon Wright, CEO Barnacle Systems
For more information, please visit: www.VancouverBoatShow.ca.
Western Canada’s largest consumer boating event, the Vancouver International Boat Show is owned by
the Boating BC Association and produced by Canadian Boat Shows.
Connect with the Vancouver International Boat Show at:
Facebook: https://www.facebook.com/VanBoatShow/
Instagram: https://www.instagram.com/boatingbc/
Twitter: @boatingbc
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